


WAR BOND MAN 


-— class oF 63 


Someday you'll want to see that boy, 
or girl, of yours off to college . . . and 
right now is not too early to start mak- 
ing plans. 

Maybe your youngster, like so many 
other American boys, will work his way 
through school . . . but even in that case 
you'll want to be in a position to give 
him a little help if he needs it. 


By what you puf aside in War 
Bonds today you can help make sure he 
gets the same chance as other boys, 
tomorrow. 


Chances are you're already on the 
Payroll Savings Plan. Saving as you’ve 
never been able to save before. This is 
fine not only for you, but for your 
country— provided you keep on saving. 


But take your dollars out of the fight 
—and you will be hurting yourself, your 
boy’s future, and your country. 


Buy all the bonds you possibly can. 
Try to get even more than you ever 
have before. And remember this... 


For every three dollars you invest 
today, you get four dollars back when 
your Bonds come due. You, and your boy, 
can use those extra dollars. 


Make sure you get those Bonds! Hold on 
to them till they come duel 


SOUTHLAND LIFE INSURANCE COMPANY 


This is an official U. S. Treasury advertisement—prepared under auspices of Treasury Department and War Advertising Council 








- in a Series 





Provide Jobs for Servicemen 
PROGRAM FOR 


Sie take care of returning servicemen and women and dis- 
charged war workers, fifty to sixty million jobs must be pro- TEXAS INDUSTRY 
vided for the post-war period. If industry doesn’t provide these 1.\. a the War First 


jobs, the Government will and pass the bill on to industry. So 
why not start planning now to insure post-war jobs? If industry 2. Pian for Post-War Period 
will adopt a post-war job program and prepare to convert 3. Convert Quickly to 

quickly when the light turns green, there’ll be real jobs and Civilian Production 


opportunities for all. V 4. Provide Jobs for Servicemen 

This is a challenge and an opportunity to serve and profit. 5. Develop Texas Resources 
Will you accept this challenge and take advantage of this i 
opportunity? 6. Build Texas industrially 


7. Develop National Markets 


Nearly one hundred former employees of the Texas Employers’ Insur- He ; 

ance Association are on leave mi absence, serving in the yee Forces. ag 8. Develop Foreign Trade 
All of these have been assured jobs with this organization when the war 
is over and they return to civilian life. Under its post-war job program, 
the Association hopes to provide jobs for other returning servicemen 


and women also. y ; -S Buy WAR BONDS 














To Speed This Program... 
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Soars. of Progress. INVITE Greater. Confidence 


Old firms like old friends have demonstrated their worth throuch years of plenty and lean 


years of hardship. The concerns listed on this page have an enviable record and are known 


as “old friends" by thousands of customers and people living in this section. 


Established 


1869 
1869 


187e 
187¢e 


1875 


1875 
1876 
1876 
1885 


1885 
1890 


1893 


1856 


Padgitt Bros. Company 
76 Years (See Photo No. 1) 
Leather Goods—Wholesale and 
Retail 


The Schoellkopf Co. 
76 Years (See Photo No. 2) 
Manufacturers and Wholesale 
Distributors 


Dallas Ry. & Term. Co. 
73 Years (See Photo No. 3) 
Street Railways 


Sanger Bros. 

73 Years in Dallas (See Photo No. 8) 
88 Years in Texas 

Retail Department Store 


Dallas Trans. & Term. 
Warehouse Company 
70 Years (See Photo No. 4) 
Warehousing, Transportation and 
Distribution 


First Natl. Bank in Dallas 
70 Years (See Photo No. 5) 
Banking 


Trezevant & Cochran 
69 Years (See Photo No. 6) 


Insurance General Agents 


Fakes & Company 
69 Yeors (See Photo No. 7) 
Furnishing Texas Homes Since 1876 


Mosher Steel Co. 
60 Years (See Photo No. 9) 
Structural Reinforcing Steel 
and Machinery Repairs 


J. W. Lindsley & Co. 
56 Years (See Photo No. 10) 
Real Estate, Insurance 


William S. Henson, Inc. 
(Successors to J. M. Colville & Son) 
55 Years (See Photo No. 11) 
Printing and Advertising 


Fleming & Sons, Inc. 
52 Years (See Photo No. 12) 
Manufacturers—Paper and 
Paper Products 


Briggs-Weaver 
Machinery Company 

49 Years (See Photo No. 13) 
Industrial Machinery and Supplies 


Established 


1859 
1900 
1903 
1903 


1903 


ISU 


1St4 
1906 


1905 


1905 


1911 
19le 
1914 


Dallas Plumbing Co., Inc. 
46 Years (See Photo No. 14) 
Plumbers 


John Deere Plow Co. 
45 Years (See Photo No. 15) 
Agricultural Implements 


Dallas National Bank 
42 Years (See Photo No. 16) 
Banking 


Acme Screen Co. 

42 Years (See Photo No. 17) 
Ac-Ka-Me Products, Insect Screens, 
Cabinets, Lockers, Boxes and Vene- 
tian Blinds 


Republic Insurance Co. 
42 Years (See Photo No. 18) 
Writing Fire, Tornado, Allied Lines, 
Automobile and Inland Marine 
Insurance 


First Texas Chemical Mfg. 
Company 

42 Years (See Photo No. 19) 
Pharmaceutical Manufacturers 


Atlas Metal Works 
41 Years (See Photo No. 20) 
Sheet Metal Manufacturers 


Hesse Envelope Co. 
39 Years (See Photo No. 21) 
Manufacturers of Envelopes & File 
Folders 


Hutchinson-Bonner & 
Burleson 

36 Years (See Photo No. 22) 
Certified Public Accountants 


The Southern Supply Co. 
36 Years (See Photo No. 23) 
Wholesale Hardwore and Industrial 
Supplies 


Graham-Brown Shoe Co. 


34 Years (See Photo No. 24) 
Manufacturing Wholesalers 


Stewart Office Supply Co. 
33 Years (See Photo No. 25) 
Stationers—Office Outfitters 


Texas Employers Ins. Assn. 
31 Years (See Photo No. 26) 
Workmen's Compensation Insurance 


( Advertisement } 
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After the war a 
GREATER TEXAS 
will need a 

GREATER 


Wier 


SUPPLY 


Whether it’s soon—or not so soon 
—Victory is assured. 


And when war is over and Peace 
reigns—Texas will go forward to 
become one of the leading indus- 
trial states of the nation. 


The Layne-Texas Company in- 
vites Texas industries to call upon 
its experienced engineers to as- 
sist them in solving their well 
water problems. 
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Anita Fae Adams 
Leeves R. Akridge 
Lois Marie Allen 
Martha Allen 

Betty Scott Allender 
W. O. Anderson 
Katherine Angelo 
Rushton L. Ardrey 
Martha Arnold 
Robert C. Atkins 

C. W. Austin, Jr. 
Geo. M. Bailey, Jr. 
Ben C. Ball 

Mary S. Ball 

Nina Ruth Ballard 
Margaret Barnes 
Lee Bert Barnett 
Hays E. Bassett 
Nawona Bates 
Bonita Beck 

Angie Lula Bennett 
F. L. Bertrand 
Josephine Bevacqua 
Thelma Beverly 
LaNeil Blasingame 
Mary Kathryn Boyd 
Eura Bradley 

Mabel M. Bradley 
Mary Brashear 
Christyne Brewer 
Helen M. Brister 
Maribeth Brooks 
Callie Brown 
Gertrude May Bruce 
Oscar C. Bruce 
Johnnie Buccola 
Oscar M. Buchanan 
O. B. Burt 

Duncan F. Butler 
Anita Butler 

Louise C. Butts 
Carolyn Cammack 
Lady Perry Camp 
Wanda Cantrell 

O. D. Carpenter 
Helen A. Carvey 
Alma Ruth Cashon 
H. C. Chalk 

George S. Chamberlain 
Leo Chamberlin 
June Chapel 

Clayton S. Clark 
Ruth Clarke 
Margaret Ann Click 
William Arnold Coates 
Fred H. Cobb 

Joyce Collins 

Gloria Coppinger 
Yvonne L. Cosby 
Mary Elizabeth Costolow 
Lillian Ruth Cox 
Sarah Woods Cox 
Bowdon O. Crain 
Stella Crump 

James M. Cumby 

B. A. Cunningham, Jr 
Maude Davenport 
Ruby Davis 

Wirt Davis 

Mary Louise Dawson 
Doris Deaton 

J. W. Denny 

Helen De Shazo 
Betty Jane Dickerson 
Edna Doyle 

Mary Lou Duckworth 
L. S. Dupree 

Mary Dycus 

F. E. Edmondson 
Lucien E. Elder 
Wilbur M. Encke 
Emalyn L. Ethridge 
John L. Everman 
Virginia Ezell 
Elizabeth L. Fagin 
J. Frank Fields 

J. Frank Fields, Jr 
Fred F. Florence 

D. W. Forbes 
Francis M. Ford 


Clarence Bailey Foster 
Vera Fountain 

E. B. Fowler 
Elaine Frazer 
Thelma Gaines 
D. B. Gannon 
Mildred Gannon 
O. Arthur Gaskill 
Ora Mae Glenn 
Marcia I. Goldin 
Doris Goolsby 

G. G. Goolsby 
Jean Gossett 
Evelyn Gray 
James Lee Green 
Katherine Green 
Marjorie Gregory 
J. Willis Gunn 
Estella Gutierrez 
Mary Frances Guy 
J. M. Hadra 
Florence Harmon 
Gloria Harris 

W. E. Harris 


Allene Jones 

L. A. Jones 

W.E. Jones, Jr 
Arthur W. Jordan 
Ruby Kay 

Dorothy Kelsey 
Delores Keneagh 
Billie Jo Kennedy 
Bobbie Jean Kennedy 
Rita Kennedy 
Herbert T. Kidwill 
William E. Killion 
C. G. King 

Wi la Lou King 
Chris G. Knoerzer 
Peggy LaForce 
Wanda Landrum 
Virginia Larr 

Annie Leatherwood 
Eunice R. Ledbetter 
Mary Jo Legg 

Elna Leroe 

Hazel Lewis 
Beatrice Lichenstein 


Pearl Davis Mann 
Mary Edna Manning 
J. Wm. Massie 
Louis Mays 

Doris Meason 

Bess Meriwether 
Elizabeth Miller 
Mota Iman Miller 
Gwendolyn Mobley 
Charles Moreland 
Lottie Morgan 
Robert E. Morgan 
Ella Louise Morris 
Melvin Munn 

Cecil L. Murphy 
Walter Nash 
Helena Newman 
R. F. Nicholson 
Lois Marie Norris 
Matty Norris 
Barbara Lee O'Brien 
Margaret O'Connor 
Dorothy. O'Shea 
Jno. E. Owens 


T.. entire personnel of Republic National 
Bank is proud to display the “’T’’ Flag. It 
designates Republic Bank as one of the Dal- 
las commercial concerns who have main- 
tained the 90 and 10” payroll deduction plan 
for the purchase of War Bonds from the very 
beginning of the Treasury plan. Today, 100 
per cent of Republic folks are buying bonds 
each pay day. as listed in this advertisement. 


Claude F Harrison 
John R. Haven 
Henry Hawkins 
William Z. Hayes 
David C Haynes 
Pat Henry, Jr. 
Thelma Hensley 
Barnes Hill 

Kari Hoblitzelle 
May Holland 
Elizabeth Hood 
Imogene Hoot 
Mary Lou Houston 
Varita Howell 
Betty Jean Hunt 
Joyce Huse 
Barbara James 
Dorothy Jarvis 
Sylvia Jenson 
Mary Elizabeth Johnson 
Dora Faye Johnston 


REPUBLIC 


OF DALLAS 


Derothy Lindsey 
Louise Lindsey 

Lela Mae Line 
Louise H. Lish 

Mae Long 

Stanley A. Longmoor 
Rubye E. Lowe 
Loma Lunday 

Jessie Kate Lyon 
Thomas S. McBride, Jr 
Gay Martin McCarley 
1 G. McClung 

Merle McCrindle 
Nadine McCullough 
Janice McMahon 
Eddie F McTee 

R J. MacBean 
Beverley MacLarty 
Edward Magouirk 
Pauline Manicchia 
Marie P. Mann 


Rita Belle Owens 
Eva Pannell 
Martha Pappe 
Mary Elizabeth Parker 
Ruby Parker 

Ruth Partridge 
Norval W Payne 
Alexander H. Pegues 
O. C. Peters 

Mary Nell Phillips 
Sadie Phillips 
Thelma Phillips 
Alice Pilkinton 
Marianna Pittman 
Laura Pollard 
Estelle Portugal 
Maurine Powell 
Doris Mae Prentice 
E L. Prewitt 

Mary Joe Price 
Lilly Mae Pruett 


Maxine Rachofeky 
Catherine Ragedale 
Ike P. Rainbolt 
Doris Raines 
Grady Rash 


Mary C. Richardson 
Laurine Roan 
Dorothy F. Roark 
Nicholas F. Roberts 
Boston Robinson 
Lindeen Rodgers 
Leonard Rogan, Jr. 
Leon Rogers 

Ann Rollins 
Louise D. Rose 
Myra Jean Rose 

J. W. Royall 

Patsy Rushing 

H. M. Russell, Jr. 
Betty Lou Sanders 
Addie Mae Sarratt 
Mary Lee Savage 
Helen Schumann 
John R. Scott 
Sadieruth Scott 
Betty Seamandel 
Rose Selvidge 
Mary Jane Seyler 
Billye Sharp 

Pearl A. Shelton 
Mary E. Sheridan 
Earleen Shouse 
Clara C. Simmons 
Lura Mae Skaggs 
Hilda Slack 
Bonnie E. Smith 
Dorothy K. Smith 
Thomas G. Smith 
C. Joseph Snyder 
Lillian L. Spain 
Martha Jean Spicer 
Robbie Standerfer 
William O. Stevens 
Grace Y. Stewart 
Eva Stogsdill 
Hilda Lee Stovall 
Mary Jane Straka 
Allene Strickland 
Bobbie Strickland 
Della Lou Sutton 
William B. Sutton 
Caroll H. Syverson 
Annie Jim Tabb 
Della Mae Talbert 
Ruthie Tanner 
Annie Ellen Taylor 
Paul C. Tedder 
Katherine Telfair 
William K. Thurman 
Maudie Tucker 
Mary Turner 
Alice Vela 

Leslie Waggener 
Louise M. Wagner 
T.C. Walker 

J. H. Warner 
Wayne Watson 
Virginia Webb 
Doris Marie Webb 
Lida Lee Webb 
Ann Weichman 
Mildred Welch 
Denzil Wester 
Clair White 

Don White 
George E. Wilkinson 
Evelyn Williams 
Charles Wilson 
Edna E. Wilson 
Chas. C. Wisdom 
Ben H. Wooten 
Wallace Worsham 
Jane Wren 
Thomas W Wren 
Bertha Yonack 
Allen M. Young 
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WASHINGTON 


By Date MILLER 


Representative of the Dallas Chamber of Commerce 
in the Nation's Capital 
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A New President and a New Era 


T IS to the eternal credit of the Amer- 

ican system of government that its 

ideals and its institutions, its pulsating 

hopes, its spiritual vitality and its ma- 

terial substance can somehow generate a 

basic and imperishable strength which 

bulwarks its people in time of crisis. Of 

the many enduring 

monuments which 

Franklin D. Roose- 

velt left to his poster- 

ty, perhaps none will 

prove of greater sig- 

nificance than this 

fundamental truth 

which was the imme- 

diate bequest of his 

passing. For Frank- 

DALE MILLER lin D. Roosevelt was 

the titan of his times. No man since Wash- 

ington towered more impressively than 

he athwart the destiny of his generation. 

In a very real sense he was an Era, an 

embodiment of the coalesced aspirations 

of humanity in a confused and convulsive 

time. And yet, a Missouri-farm boy, a 

small-town haberdasher, an obscure coun- 

ty judge, lifted to national prominence 

by machine politics, is today at grips with 

the same grave problems, humble but un- 

dismayed, and strengthened by the faith 
of a united people. 

Perhaps no greater contrast could be 
found among men in public life than 
existed between Franklin D. Roosevelt 
and Harry S. Truman. The contrast was 
innate and congenital, and persisted 
through the environments which molded 
their personalities. It was so complete 
that many Americans, accustomed to the 


pervasive magnetism of Roosevelt, felt . 


deep misgivings long before the tragedy 
that some such catastrophe would cata- 
pult their burdens to the comparatively 
prosaic Vice President; and Mr. Truman 
himself was among those who shared the 
apprehension that he had less capacity 
than the high office required. If ever an 
opportunity existed, therefore, for the 
American democracy to manifest weak- 


DALLAS @ MAY, 1945 


ness or agitation, it existed on April 12. 
But the crisis was met with only ineffable 
sorrow, and strength was derived from 
the sorrow. The work of the nation went 
on. 

It is a strange but compelling truth 
that the crucible of America always seems 
to produce at a critical hour the precise 
personality needed to measure and meet 
the challenge; and often that personality 
is not hewn to heroic dimensions. In the 
case of Harry S. Truman it is worthwhile 
to realize that, whatever his political 
shortcomings, the talents he does bring 
to his job are peculiarly adaptable to the 
problems which are taking form and sub- 
stance as the end of the war approaches. 
Reconversion of industry, readjustment 
to peacetime pursuits, a restoration of 
balance in the democratic processes of 
government, problems such as these, al- 
though complex and ramified, should be 
susceptible of solution by the type of ad- 
ministration which may be developed. 

Although the achievements of the 
Roosevelt administration were many and 
varied, it would be less than candid to 
pretend that they included either finan- 
cial stability or political harmony, and 
those particular accomplishments may 
well prove essential to the America of the 
future. The war will leave America with 
a staggering public debt, requiring a 
budget that is not merely balanced but 
also prudently prescribed to permit an 
orderly amortization; and the record of 
the New Deal even long before the war 
afforded no testimony to its ability to 
discharge a responsibility of that kind. 
Moreover, the war has produced a greater 
concentration of power in the executive 
branch of the Government than ever be- 
fore existed in America, and here again 
the record of the New Deal before the 
war discloses no evidence to support an 
assumption that it would reduce the ex- 
ecutive power and restore political bal- 
ance in the Government. Without dis- 
paragement of its genuine achievements, 
therefore, the Roosevelt administration 


was not too strong at -he specific points 
in our domestic structure where strength 
is now required. 

The Truman administration, on the 
other hand, may well show strength in 
those particular directions. A practical 
Middle Westerner, the new President 
learned the value of a dollar from long 
and often fruitless pursuit of one, and his 
chairmanship of the socalled Truman 
Committee of the Senate resulted in. sub- 
stantial savings in the war effort. He is 
more likely than not to practice economy. 
Moreover, as a member of the Senate for 
ten years he became thoroughly indoctri- 
nated with the essential dignity of ihe 
legislative processes of democracy, and 
no one doubts that his administration will 
gradually reverse the trend toward col- 
lectivism in government by restoring a 
balance of a power among the executive, 
legislative, and judicial branches of the 
American system. 

At least the effort will be made. I may 
say, parenthetically, that of all the hopes, 
the opportunities, the challenges ahead of 
us as a people, the most fascinating to me 
will be the experiment te determine 
whether the centralization of vast govern- 
mental power in Washington is a condi- 
tion which can be overcome and the in- 
tegrity of local self-government restored, 
or whether our fabulous bureaucracy is a 
concomitant and parasitical growth 
which has permanently transformed our 
traditional concept of democracy. Only 
time can tell. 


Be that as it may, the Roosevelt Era is 
gone. It stood like a giant in its moment 
of history, with its spectacle, its vitality, 
its charm, its belligerence, its warmth, 
and its phantasmagoria of political color. 
In its place is something else, something 
less spectacular, less vital, less charming, 
less belligerent, less warm, and less color- 
ful. Yet what remains is typically and 
sturdily American, replete with promise, 
abounding in hope. And it may even 
prove to be closer to the people, for be- 
ing less majestic it is likewise less remote. 
It is something in which every American ° 
can share. 
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Industrial and Business Properties 


Sales, Leases and Management 
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N DALLAS a formula is being devel- 

oped for Southwest marketing of Brit- 
ish goods, which may very well become 
the American pattern for the post-war 
revival and expansion of foreign trade. 


Despite war-time restrictions that have 
slowed imports of merchandise to a mere 
trickle, experimentation with the care- 
fully drawn plan has proceeded to the 
point where it is regarded as proven and 
ready for full operation after the war and 
eventual extension to the country as a 
whole. 

Keystone in this marketing experiment 
in the Southwest, which throws overboard 
the pre-war procedure of channeling Brit- 
ish merchandise into the United States 
through New York importers, ia the Dal- 
las distributing firm of S. H. Lynch & 
Company, with a history of some twenty- 
five years of service to Southwest buyers. 


Dallas, distribution capital of Amer- 
ica’s Southwest empire, has thus become 
the first test city for a regional marketing 
system for British goods, sponsored by 
Hambros Bank, Ltd., merchant bank of 
London, founded in 1839 by Carl Joa- 
chim Hambro, which has become inter- 
nationally prominent for its activity in 
financing European commercial develop- 


ALLAS FORMULA 


RITISH TRADE 


as 


: TPALLAS, being developed as import center 


wife, the Southwest, S. H. Lynch & Company will pro- 
By 


vide link by which hundreds of retailers will main- 

tain direct contact with English producers of 

Specialties. Map shows towns where the Lynch firm 
already is supplying many customers. 


ment. For this retooling of British export 
machinery, Dallas was selected as the 
center of one of nine main distribution 
areas into which the United States has 
been divided under the plan originated 
by W. Owen Slater, personal representa- 
tive of R. Olaf Hambro, who is in Dallas 
installing the plan in cooperation with 


S. H. Lynch & Company. 


In this area, known as Zone 7, New 
Orleans and Houston will be the ports for 
direct shipment of merchandise by boat 
from the British plants. This will offer 
many advantages over delivery by way 
of New York, by amalgamating in one 
process the whole operation of moving 
the goods from the manufacturers to the 
Dallas distributor. 

Taking the initial step to test the new 
trade relations plan, the Lynch firm pro- 
vided attractive display rooms for the 
British merchandise, even though the 
flow of goods was not in sight. Leather 
specialties were chosen as the first prod- 
ucts to be handled, followed by pottery 
and chinaware. While leather goods, 
which met with wide acceptance, are no 


By Clifton Blackmon 


Zone Selling Pays Off 
For Lynch Organization 
Pioneering New Approach 
To Post-War Importing 





longer available, the ware of several Brit- 
ish pottery and china manufacturers 
have continued to be received in sufficient 
quantity, despite the war, to make a con- 
crete start toward the development of the 
first zone. Later on leather products will 
again be handled when available along 
with other selected British specialties, in- 
cluding woolens for supplying the needs 
of sportswear manufacturers and mer- 
chant tailors. 

The Lynch services as Southwest dis- 
tributor for the British manufacturers 
will include warehousing facilities and a 
complete selling organization. Sizeable 
stocks will be carried when importation 
on a normal scale again becomes prac- 
ticable. Designs and styles desired by 
Southwest buyers will also be developed, 
since the plan also calls for close atten- 
tion to the tastes and requirements of 
the Southwest market. The various mer- 
chandise lines will represent full cross 
sections of the particular industry. A full 
range will be available in dinnerware, for 
example, from earthenware to fine china. 
Pottery is one of the oldest British indus- 
tries, with all but a fraction of its raw 
materials available in England. 


The new approach for marketing Brit- 
ish imports, which centers on the Lynch 
operation, replaces a pre-war policy 
based on the appointment of a New York 
importer as the exclusive agent for the 
whole of the United States. In the past, the 
desires of Texas consumers for British 
specialized merchandise were satisfied to 
a limited extent through leading depar'- 
ment stores in no more than a half dozen 
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ities, whose buyers periodically made 

‘rips to New York and ordered whatever 
3ritish goods they required through the 
New York importer. Thus there were no 
acilities for serving in concentrated 
reas of consuming power the hundreds 
f small gift shops (usually individually 
wned), jewelry stores, furniture stores 
nd various other specialty shops, many 
scated in the smaller towns, with popula- 
ons under 25,000. 


“Our own experience as importers of 
ritish pottery has confirmed this,” 
oints out S. H. Lynch. president of S. H. 
ynch & Company. “The owners of most 
f these shops do their own buying and 
hile they are perfectly willing to go to 
tne key cities in their regional marketing 
rea to attend gift shows, which are held 
periodically, yet they hesitate to spend the 
money and time to. go to New York to 
purchase their wares.” 

Before the Lynch operation was set up, 
it is estimated that outlets for the regular 
distribution of British specialties were to 
be found in fewer than a dozen cities in 
the Southwest area. Today, even though 
the war is restricting the flow of im- 
ports, the Lynch organization is serving 
customers in approximately 160 towns 
in the Southwest zone. 

From the beginning in Dallas, there 
will follow eventually the development of 
similar selling centers throughout the 
United States. This is in line with two 
sets of activities embraced by the Ham- 
bro plan. One, of which the Dallas activ- 
ity is the initial step, provides for taking 
one by one the areas where the main con- 
centrations of consuming power lie, and 
organizing the sale of suitable British 
products in each of these areas with a 
high standard of efficiency. The second 
phase is the broad planning of a great 
system of distribution and service radiat- 
ing from a central point in the United 
States, administered by an Anglo-Amer- 
ican trading organization yet to be set 
up. The central office, which will coordi- 
nate the nine regions, will likely be lo- 
cated in New Orleans. 

Mr. Slater explains that the facilities 
o! the Anglo-U. S. trade organization 
will be available to those British manu- 
ficturers who are prepared to work un- 
cer the zone marketing system, and who 

ith that end in view will cooperate 

holeheartedly in a real effort to satisfy 


e particular requirements and tastes of 


e consumers in each zone. It will give 
e small manufacturers of Britain some- 


(1ing they have never had before: The 
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IN EXPANSIVE DISPLAY ROOM of S..H. Lynch & Company, Silas H. Lynch, president of the firm, 
(right) is pictured with E. D. Furlow, vice president. 


machinery for starting and developing 
an export business without the necessity 
of having to study the intricacies of dis- 
tant markets of which they have had little 
or no experience. He also points out that 
the trading organization will extend its 
services to American exporters in facili- 


tating the distribution of United States 
products in the British market. 

“If the plan gives steadier character to 
Anglo-United States trade, it would be a 
contribution to the solution of the “dol- 
lar problem,’ which, whatever the tariff 
policy of the United States, is going to be 


ATTRACTIVENESS OF DISPLAY is achieved at S$. H. Lynch & Company headquarters through modern 
appointments. Pictured is W. Owen Slater of Hambros Bank, London. 

















HOME of S. H. Lynch & Company is modern, four-story building at 2100 Pacific Avenue, which houses 
executive, sales and service offices as well as stock and show rooms. 


one of the most pressing world problems 
after the war,” declares Mr. Slater. 

“The central function of a post-war 
trade policy should be to enable produc- 
tion of wealth to increase through the 
expansion of international exchange of 
commodities. The truth is that the con- 
suming power of the peoples of the world 
may for all practical purposes be re- 
garded as unlimited. The volume of 
Anglo-American trade can be substan- 
tially increased when war conditions are 
relaxed. 

“Tt is true that the percentage of British 
imports to total consumption in the 
United States will always be small, to 
whatever extent the British succeed with 
their post-war policy, but a small propor- 


tion is considered nevertheless as very 
well worth having.” 

Mr. Slater explains that there has been 
a widespread tendency in the United 
Kingdom to regard the United States as 
one market, capable of being worked by 
a single agent in New York, whereas 
American manufacturers think otherwise 
and base their distributive organizations 
on the knowledge that the country com- 
prises at least nine major and largely in- 
dependent markets, each with its own 
characteristic and distinctive features. A 
supporting opinion voiced by the British 
Empire Chamber of Commerce in the 
United States, Mr. Slater adds, is that 
“The average manufacturer in Britain 
has no conception of the vast size of the 

















DISTRIBUTION CENTERS of the United States contemplated under the Hambros zone plan are shown 
on the map, which indicates the eight other regional markets scheduled for eventual development 
in line with the Dallas-Southwest plan. 
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United States, its differing trading meth- 
ods and its different regional demands 
... One American distributing company 
has nine different catalogues, because of 
the individual demands of the different 
sections of the American market.” 

The Lynch company, one of the leading 
distributing houses in the Southwest for 
specialized products, was founded more 
than a quarter of a century ago. In addi- 
tion to Silas H. Lynch, president, the 
executive staff includes E. D. Furlow and 
Arthur C. Hughes, vice presidents, and 
C. M. Simmons, secretary-treasurer, all 
of whom have been actively associated 
with the Lynch organization since its 
founding. 

A modern, four-story building at Olive 
and Pacific of simple contemporary de- 
sign, containing about 85,000 square feet 
of usable space, houses the Lynch organ- 
ization for sales, service, warehousing 
and distribution. It was acquired at the 
time the new approach to the sale of Brit- 
ish imports was undertaken. The show- 
room was designed by the Adleta Show 
Case and Fixture Manufacturing Com- 
pany to display the British goods to their 
best advantage. 

The Lynch company activities have 
been divided into five distinct depart- 
ments, each functioning as a separate 
unit under a manager who is a specialist 
in the business of his department. To 
make the Southwest region import pur- 
chasing conscious, plans call for wide dis- 
tribution throughout the territory, with 
the retailer, both large and small, being 
offered a well balanced line of goods in 
the proper price range; the display of 
the merchandise in an attractive manner; 
selling and servicing a multiplicity of 
new and smaller accounts in the territory ; 
the setting up of a pre-tested inventory 
control system; and the use of various 
kinds of advertising and publicity, in- 
cluding mailing pieces. All of the various 
services are being set up to aid the re- 
tailer in a sales turnover which will make 
the company a profitable connection for 
him. 

The Lynch importing operation is seen 
as having a direct link with post-war 
plans to boost Texas’ industrialization. 
Negotiations are well advanced, reports 
Mr. Lynch, to launch a program of im- 
porting specialized items that will lend 
themselves to partial fabrication in Texas 
before the finished products are delivere:! 
to Texas consumers. 

For example, Mr. Lynch is completiny 
arrangements to import, as soon as a sup- 


{Continued on Page 34! 
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ARE YOUR EMPLOYEES ON THE PAYROLL DEDUCTION PLAN? | 
DALLAS’ QUOTA IS $19,320,000 IN "E" BONDS! | 


We are going to have to sell 60 per cent more Series “E” Bonds 













than have ever been sold in any previous Wat Bond Drive. Be- 






sides the individual purchaser of “E” Bonds, 90 per cent of all 





employed people in Dallas will have to invest at least 10 per cent 






of their salary for the next three months in “E” Bonds through 









the payroll deduction plan. 








Our money is urgently needed to pay for the guns, food, 






medical supplies and other materials our fighting men need 







...and it’s needed now! 










“Pour Out Your Might in the Mighty 7th” 


FIRST NATIONAL BANK 


a 
in Dallas MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 
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PICTURED are the ranch house plant of the Joe 
Franklin Myers Industries, and the well and origi- 
nal chuck wagon on the factory grounds which in- 
spired two of the distinctive Myers candy packages. 
At top right are shown, left to right, Miss Jane 
Spraggins, office assistant; Miss Gwen Brandenburg, 
secretary; Mr. Myers; and J. D. Coffey, assistant to 
the candy manufacturer. 


Candy With a New Twist 


HEN a guy named Joe took over a none-too- 

successful candy business five years ago, it 
began to sprout some innovations that are today 
taking a taste of Texas to all America. 

Joe is trim, vigorous Joe Franklin Myers, who 
within a few years time has given Dallas a million 
dollar industry, housed in a picturesque ranch house 
plant at 6120 Lemmon Avenue. 

Mr. Myers had spent most of his life in the hosiery 
business when he decided in 1940 to quit and become 





a candy maker. To many his success in his new job 
might have appeared dubious, for the operating 
statistics of the company he took over were not im- 
pressive. © 

But to the physical ingredients that he poured into 
the candy making kettles, he added the less tangible 
ones of romance and imagination. The result has 
been the phenomenal growth of the Joe Franklin 
Myers Industries. Today the Dallas-made candy 
creations are being marketed from coast to coast. 
Altman’s in New York, Marshall Field’s in Chicago, 
Bullock’s in Los Angeles, Neiman-Marcus and Titche- 
Goettinger’s in Dallas are just a few of the top stores 
of the nation displaying the Myers confections in 
ingeniously styled packages. 

Through the impetus of making a hobby out of 
the art of candy making, the growing pains of the 
business were soon left far behind. As one of his 
initial revamping acts, Mr. Myers decided to make 
candy a food instead of just a confection. In addition 
to using the purest and finest ingredients available, 
he began enriching his candies with vitamins A, B-1, 
B-2, B-6, niacin, calcium and iron. Constant testing 
helps to maintain a standard of vitamin content and 
purity. The vitamins the candies contain are listed 
on the packages. 

His next innovation was to begin giving candy 
form to captivating ideas. He turned to making 
candies that were flavored and packaged with an eye 
to the unusual. A pioneer in adding vitamins, he 
differed with tradition by using such flavors as mince 
meat, cheese and crackers, frankfurter, pound cake, 


FIRST STEP in candy making begins in copper kettle (shown in circle) where 
glucose and sugar are pictured being melted and blended under direction of 
E. C. Doyal, superintendent of the hard candy division. A final step before pack- 
aging is that of cutting the candy into sticks after the mass has been pulled into 
long ropes by hand. Demonstrating her adeptness in the cutting process is Miss 
Billie Smith (top), while Mr. Myers looks on. In the packaging department, Miss 
Willie Vee Bassi (center) is shown arranging the children's packages which pro- 
vide the youngsters with a plastic toy elephant, giraffe, duck or some other 
animal after the candy has been eaten. In the division making the chewy type 
of candy, J. H. Harris, superintendent of this department, is pictured (bottom, 
left) cutting nut squares. At right, bottom, Mr. Doyal is shown kneading the 
warm candy mass, through which colors are worked by hand. The batch 
pictured weighs over eighty-five pounds. 
—Photographs by Hence Griffith and Thomas K. Cone, Jr. 
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DISTRIBUTION of Myers’ candy is country-wide to top-ranking stores. Recently one of 
the first air freight shipments of any merchandise out of Texas was a planeload of Myers’ 
confections to Altman's in New York. 


TEQUILA is the suggestion of Consul Luis Perez 
Abreu (left) for the flavor of the candy designed 
by Joe Franklin Myers.to represent Mexico at the 
Allied Nations Conference, and in turn Mr. Myers 
wishes the Mexican consul well with his 
“Wishing Well’ package. 


HAPPY PEOPLE are busy people, and age is 

no bar to usefulness in candy making. The Myers 

personnel includes many persons beyond the 

usual retirement age, who are proud of the fact 
that they are still being productive. 
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ginger ale and sardine in various creations. As fan- 
tastic as this approach may seem, repeat orders dem. 
onstrated many persons prefer these unusual flavors 
to the conventional chocolate or vanilla. 


The Dallas candy manufacturer has pioneered also 
in giving his confections unusual names, which 
make use of such values as Texas atmosphere and 
romance to enhance the appeal to the appetite. He 
has chosen, for example, such names as Mint Julep, 
Purple Sage, Tumbleweed, Texas Pecanchos, Black 
Walnut Texitus, Almond Cabelleros, Energy Nibs, 
Custard Twisticks, and Fruit Tapers. For his liquor 
nibs he has selected such names as “Coniing Thru 
the Rye,” “I’m Scotch” and “Pink Lady.” 

As unique as the names for his candies are the 
gay, colorful packages in which the candies reach 
the consumer. Many of the packages have a prac- 
tical use long after their contents have been eaten. 
All are designed by Mr. Myers personally. Among 
the favorites is a wooden “wishing well,” a miniature 
of a real, old-fashioned well outside the Myers ranch 


- house factory. It has been designed for use as an 


attractive ivy plant container after the candy has 
been consumed. Another popular package creation 
is the “Chuckwagon,” reproduced in wood, wheels 
and all, from a genuine covered wagon standing on 
the grounds of the Joe Franklin Myers Industries. 

Another unique package is a wooden liquor cart 
filled with four kinds of true liquor flavored candy 
nibs (rum, rye, bourbon and Scotch) and artis- 
tically wrapped in shining, bright-colored cellophane. 
A creation designed especially for feminine appeal 
is the wooden “Lunchwagon” containing flavors of 
chicken consomme, cream cheese and nut sandwich. 
chocolate fudge cake and genuine orange pekoe tea 
with lemon. 

Kiddie packages are designed not only to, hold 
candies that appeal to children but also to -be used 
as toys. Plastic elephants, giraffes, ducks, chickens 
and various other animals are mounted on wheels 
and haul gayly striped candy sticks. Big blocks with 
nursery rhymes all over them are filled with “Smile 
Sticks.” A candy creation designed especially for 
the teen age has been named “Swoon Sticks.” 

The Myers candies are produced by hand in a 
factory that is modern in construction. It was built 
in 1941. Since opening of the plant, Mr. Myers’ 
employment policy has been to hire handicapped 
persons for such jobs as they can perform, including 
wrapping of candy, sealing packages and the like. 
This practice has enabled many persons to continue 
to be useful and earn a living though having suffered 
some physical disability. Since many of the steps 
in candy making can be handled by physically handi- 
capped persons, the Myers plant will help to provide 
reemployment for Dallas’ returning disabled war 


veterans, Mr. Myers points out. 4a 


The modern factory, designed for efficiency of — 
operation and maintaining a high standard of clean- 


liness, includes a combination kitchen-dining roomy — 


with a gas stove for employees who wish to'try theitg | 


hand at cooking or coffee making at lunch time. “~ 
Promotion-wise Joe Franklin Mvers pulled a ma‘- 
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keting bombshell by sending his candies to the Allied 
Nations Conference in San Francisco. Delegates of 
each nation attending the peace conference have a 
candy especially designed to “wish-them-well.” The 
colors of each nation’s flag are represented and dupli- 
cated in the candy stripes, and the flavors are indica- 
tive of each country’s particular taste. 

For example, there are the flavors of vodka for 
Russia, Scotch and soda for Great Britain, coffee for 
brazil, tequila for Mexico and both ginger ale and 
doughnuts and coffee for the United States. An inter- 
esting package created for America is named “Stars 
and Stripes.” It contains four groups of satin-smooth 
hard stick candy. Three groups are delicately colored 
red, white and blue and the fourth is a combination 
of red, white and blue stripes with a bright star 
worked through the inner part of each candy stick. 

This is an example of the enterprise of the Dallas 
candy manufacturer, whose working day frequently 
stretches far beyond the usual eight-hour shift. Some 
of his best ideas pop into his head during the evening 
hours he spends at the factory experimenting, testing 
and designing. Their application and acceptance 
have won him the appellation of candy stylist. 

The impulse to take a thing and make it better is 
an old American custom, and with typical American 
ingenuity Joe Franklin Myers, a veteran of World 
War I, is presenting Dallas-made candies with a new 
twist to all America. While he has produced some 
remarkable results, his big opportunity will come 
after the war when ingredients again become plenti- 
ful. This is indicated by the fact that wartime short- 
ages have compelled him to turn down over three mil- 
lion dollars worth of orders during the past year. 
Meanwhile he is proving that, with hard work and 
imagination, candy making still has a frontier and 
a future. 


DISTINCTIVE, ATTRACTIVE packaging is a key to the mer- 
chandising success of Joe Franklin Myers Industries. Shown are 
some of the packages which match his candy creations for unique- 
ness. Made-to-order, personalized packages are also available. 

































































O. SAM CUMMINGS 


On the Occasion of Our 


FORTIETH ANNIVERSARY 


1905 - 1945 
THE TEXAS STATE AGENCY 


HANSAS CITY LIFE INSURANCE COMPANY 


@ Expresses its appreciation to over 40,000 Texas citizens for their 
friendship and patronage in the ownership of over $93,000,000 of life insur- 
ance, and to the loyal men and women who represent the Agency in every sec- 
tion of our State. @ The Texas Agency was formed May 12, 1905, by the late 
Orville Thorp. His former partner and successor, O. Sam Cummings, has been 
General Agent since 1928. @ The Agency felicitates the Kansas City Life Insur- 
ance Company, organized in May, 1895, on its Golden Anniversary. 


She O. SAM CUMMINGS AGENCY 


State Manager for Texas 320 North Ervay Street, Dallas 
The South's Largest Life Insurance State Agency 
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When G. 


E sympathetically await the return 

of our service men and women to 
civilian life. With all the depth and feel- 
ing grateful hearts hold we are almost 
desperately anxious to make the process 
of readjustment to civilian life as painless 
as possible. 

The Army was and is well organized 
to turn civilians into soldiers. But the 
task of turning the soldier into a civilian 
is the responsibility of all of us. We do not 
propose to shirk that responsibility. On 
every hand, organizations and individuals 
are giving serious thought to the problem. 

The basis for practically all our plan- 
ning is the service we can render the vet- 
eran. We think in terms of what we can 
do for him. It is right that we should do 
so. We should tell the veteran, not once 
but many times, that we shall leave no 
stone unturned to aid him. 

But unfortunately much of what we say 
about the veteran and too much of what 
we say to him suggests not only that he is 
a problem, but also that in adjusting 
himself to civilian life, he faces a critical 
and dangerous situation. 

Some of our discussion, particularly in 
magazine articles and in the addresses of 
professional welfare workers and psy- 
chiatrists, goes painfully far in this direc- 
tion. The veteran is placed under a psy- 
chological microscope. The various com- 
plexes, phobias and strains that years of 
Army experience may develop are listed 
and described. For example, one well- 
meaning service officer of a national or- 
ganization is making talks in the county 
seat towns of a mid-west state, startling 
his audiences of fathers and mothers with 
the statement that 65 per cent of all med- 
ically discharged service men are defi- 
nitely psychoneurotic. The truth of the 
statement hinges upon the professional’s 
definition of psychoneurotic. Perhaps the 
tests of the psychiatrist if applied to any 
cross-section of our population might in- 
dicate a surprisingly large proportion of 
socalled psychoneurotics. 

Fathers and mothers hearing such talks 
and reading such articles naturally be- 
come alarmed and wonder what kind of 
boys will be those who come home to 
them. Artificial and unnatural barriers 
ire thus created and with the joy at the 
thought of the return of the service man 
is mingled the anxiety lest something be 
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said or done which is not right. Service 
men likewise are exposed to the same 
talks and articles, and even a perfectly 
normal individual becomes sick if you 
tell him often enough and in a tone of 
sufficient authority that he is sick. 


Would it be sounder to approach the 
problem partially at least on the basis of 
the things the service men can do for us 
than totally on the basis of the things we 
can and will do for him? 

If we tell the service man that we need 
him far more than he needs us and if we 
prove the point to him, then he will not 
regard himself as a national liability but 


By Paul Speicher 


as a national asset. He will not feel that 
individually and collectively he is a prob- 
lem, but rather will feel that he is the 
answer to many of the post-war problems 
we may face. When a man feels that he is 
needed, that a business or a community 
or a nation needs him and needs the con- 
tribution he can make, then not only is he 
happiest but the best that is in him rises 
to the surface. 


Even in those cases in which mental 
strains have developed, the development 
of a feeling that there is a job a man can 
do better than any one else can do it, in 
itself constitutes excellent treatment. 


Furthermore, the service man will come 
back to a world which so far as the home 
front is concerned has gotten along with- 
out him. Without his help, we maintained 
our home-front economy upon a surpris- 
ingly adequate level. What he needs most 
of all will be a sense of importance, of 
usefulness. We give him this when we 
talk to him about the ways in which we 
need him and in which he can help us. 
Then he will be ambitious to live up to 
his obligations and not down to his 
benefits. 

As a matter of fact, we are far more 
honest when we tell the veteran that we 
need him more than he needs us than we 
are when we omit this angle. 

For example, the veteran can bring to 
a business organization the benefit of his 


training in straight thinking, in analyzing . 


situations, in determining objectives, in 
standing fast under strain and pressure. 
Thousands of smaller businesses proba- 


bly will not be able to make the adjust- 
ments a post-war world may demand if 
they do not have the stimulation of a 
transfusion from a veteran whose mental 
blood-stream has been enriched by the 
experiences of war. Many of the qualities 
which make a soldier great are similar to 
the qualities which make for business 
leadership and for management skill. 

For example, the pilot who has learned 
not only the mechanics of pin-point 
bombing but those great qualities of de- 
termination, persistence and daring 
which carried him to his military objec- 
tive possesses assets which are priceless 
in the management of a business. From 
the standpoint of business, such a man 
will not be the forgotten man, but rather 
the hero of the situation. 

If you are an employer, tell your re- 
turning veterans this side of the story. 
Yes, give them gold watches and a com- 
pany banquet. Assure them your full co- 
operation. But make them happy by 
pointing out to them the specific ways in 
which your business needs them. Increase 
their self-respect by assuring them that 
it is not a question of their dependency 
upon you, but rather of your dependency 
upon them. 

This way you build manliness. You 
give them a ladder up which they can 
climb. Then the problem of adjustment to 
civilian life, if not completely solved, is 
certainly less difficult. 

Likewise the veteran can make great 
contributions to the solution of many of 
our civic and community problems. 


The service man has learned tolerance. 
He has learned the art of living with peo- 
ple. He has learned that it is good sense 
to admit at times that the other fellow is 
right. He has learned that team work and 
unselfishness are necessary to survival. 
He has seen humanity rise to paramount 
heights of courage and loyalty. His ho- 
rizon has been enormously expanded and 
he should be able to bring us great help 
in the solution of many of the post-war 
problems of civic and community life. 

Tell him these things! 

When your church or your community 
honors its returning veterans, greet them 
as potential leaders. Show them why they 
should be able to do a better job “running 
the show” than you have been able to do. 


(Continued on Page 33) 
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—Ovlicial Photograph, 
United States Maritime Service. 









UP THE RIGGING of the Joseph Conrad, the ' 
world's smallest square rigged ship, goes a trainee 

from Texas. He's one of many future sailors receiv- i 
ing their training at the U. S. Maritime Service e 








Training Station at St. Petersburg, Florida. 


ODAY many thousands of Texas 

young men who never before had 
been to sea have been taught to become 
officers and seamen in the United States 
Merchant Marine. 

Dallas alone enrolled 2,397 men in the 
training program of the United States 
Maritime Service in 1944, placing the 
Dallas enrolling office fifth highest in ap- 
prentice seamen enrollment in the entire 
United States. During the past year 9,543 
young men entered the apprentice seamen 
program from the several enrolling offices 
located in various cities of Texas. 

The largest unit of the War Shipping 
Administration’s training organization is 
the United States Maritime Service with 
its three apprentice seamen’s training sta- 
tions, two officer-candidate schools, two 
radio schools, eight up-grade schools and 
fourteen graduate stations. During 1944 
the training organization of the War 
Shipping Administration, through the 
U. S. Maritime Service, the U. S. Mer- 
chant Marine Cadet Corps, and the State 





By King V. Hostick 
Warrant Officer, USMS 


Maritime Academies, trained and grad- 
uated 87,908 men for merchant vessels. 

Typical of the apprentice seamen’s 
schools and the school to which most 
Texan enrollees for apprentice seamen 
training are sent is the United States 
Maritime Service Training Station lo- 
cated at St. Petersburg. Fla. The St. Pe- 
tersburg United States Maritime Service 
Training Station was established in 1940 
for the specific purpose of training mer- 
chant seamen, experienced or inexperi- 
enced, to man the ships ofthe United 
States Merchant Marine. 

At St. Petersburg three distinct 
branches of training are offered to 
trainees. Here the novice may be trained 
in the deck department, engine depart- 
ment, or steward’s department. Each of 
these departments is divided into train 
ing periods which enable the instructors 
to cover systematically the various re- 
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lated courses of study and practical work. 


Naturally, speed is the essence of war- 
time training and through grouping of 
similar subjects in the same training pe- 
riod the time at the St. Petersburg train- 
ing station is utilized -systematically. 
From the moment the trainees arrive at 
the station until the time they are trans- 
ferred to a graduate station for service 
in the United States’ ever increasing 
Merchant Marine every hour spent in 
training has been carefully charted and 
planned in advance. The training pro- 
gram is the result of months of growth 
and experience. The courses are highly 
specialized and are geared to produce 
maximum instruction while the man is in 
his training period. 

As soon as the processing period is 
completed, the trainees are assigned to 
sections and their preliminary period of 
training begins. Usually of about six 
weeks duration, this preliminary period 
offers fundamental knowledge of general 
seamanship, water and sea safety, physi- 
cal fitness, boatmanship, hygiene and 
gunnery fundamentals necessary to all 
seamen. Military discipline, teamwork 
and group activity are also stressed dur- 
ing this period. 

It is during this preliminary training 
that classification and selection takes 
place. The trainees may express a pref- 
erence and they are assigned by the 


—Official Photographs, 
United States Maritime Service. 





—Official Photograph, United States Maritime Service. 


FOREVIEW of the Administration Building of the United States Maritime Service Training 
Station at St. Petersburg, Florida. 


classification and selection officer to the 
branch of advanced training for which 
they are best suited. Opportunities in 
the various departments are explained 
as well as the opportunities in the various 
specialized schools which the enrollee 
may enter at the completion cf )iis train- 
ing at St. Petersburg. 

Exclusive of trainees selected for spe- 
cialist training, the trainees are then di- 
vided into either deck, engine. or stew- 
ard’s department branches and more ad- 
vanced training is begun. During this 
advanced training subjects which will 
prepare the novice for a life at sea are 
intensified. 

The number of men in training at the 
St. Petersburg United States Maritime 
Service Training:Station at any one time 


NIGHT ABANDON SHIP 
drill (top), off training ship 
Joseph Conrad (below), 
which has trained the sail- 
ors of three nations and 
is now offering valuable 
practical experience to 
every trainee who 
boards her. 


is geared directly to the current shipping 
demands. The peak attained was in 1943 
when more than 4,000 trainees were un- 
dergoing apprentice seamen training at 
this southern base. During this greatly 
accelerated program, several of the lead- 
ing resort hotels of St. Petersburg were 
stripped of their elaborate furnishings 
and overnight became the barracks and 
class. rooms of thousands of patriotic 
young Americans preparing for duty in 
the merchant fleet of the United States. 
At the completion of shore-side train- 
ing each trainee is assigned to one of the 
several training vessels attached to the 
base. By this means the men are able to 
apply their theoretical training to prac- 
tice. The largest, and judged to be one 
of the finest, training ships afloat, now 
attached to this training station, is the 
American Sailor. The American Sailor, 
formerly a merchant cargo vessel, is 
equipped with modern apparatus and is 
used for the training of both deck and 
engine forces. In addition to the training 
period spent aboard the American Sailor, 
deck enrollees also receive an additional 
week on the famous sailing ship, the 
Joseph Conrad. Several other ships 
equally as well equipped are included in 


_ the station’s complement. 


At the completion of his course of 
training aboard one of the several train- 
ing ships the apprentice seaman is trans- 

(Continued on Page 32) 
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IN DALLAS Last. Month 


Appointment of FRANK AUSTIN as_ Williams, Seaboard Oil Company, and 


supervisor of stations for Braniff Air- 
ways of Dallas, with which he has been 
connected since 1936, has been an- 
nounced by JACK BROUGH, superin- 
tendent of operations. 
ae ae 

Manager of the newly created person- 
nel department of the Hotel Adolphus is 
MISS RAYOLA M. LAVIN, formerly 
employment manager for Remington- 


Rand, Inc., at Cleveland, Ohio. 


ew 


Heads Purchasing Agents. Bart T. 
Holden, Southwestern Life Insurance 
Company, has been installed as the new 
president of the Dallas Purchasing 
Agents’ Association, as successor to 
George T. Brewer, Southwestern Drug 
Corporation, who has been named na- 
tional director. Other officers are R. Guy 


Charles F. Wilson, Lone Star Gas Com- 
pany, vice presidents; J. R. Millikan, 
Dallas Power & Light Company, secre- 
tary; L. B. Mitchell, McKesson-Crowdus 
Drug Company, treasurer; and Ira C. 
Jared, Sun Oil Company, alternate na- 
tional director. 
ee ae 
Appointment has been announced of 
ROYAL A. GRIFFIN as manager of the 
Dallas agency of the California-Western 
States Life Insurance Company. 
A 5 A 5 
LAWRENCE R. PAYNE, administra- 
tor of Baylor University Hospital in Dal- 
las, has been installed as president of the 
Texas Hospital Association. RUSSELL 
C. NYE of Dallas has been elected a 
trustee of the organization. 
yor 
GEORGE W. HUTCHISON and 
LAWRENCE B. MERCHANT have been 
elected to the board of trustees of the 
Highland Park Independent School Dis- 
trict. 
a 
J. HENRY THOMPSON is manager 
of the district office which has been 
opened in Dallas by Diebold, Inc., of 
Canton, Ohio, producer of aircraft armor 
plate, whose post-war plans include a 
microfilming process under the trade 
name of Flofilm. 
Y 5 A 7 
ANGUS WYNNE of Dallas has been 
elected a councilman-at-large of the Ex- 
Students’ Association of the University 
of Texas and ex-student representative 
to the University Development Board. 
JOHN A. RAWLINS of Dallas has been 


named councilman. 
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HENRY S. MILLER, M.A.I. 
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HENRY S. MILLER, JR., C.L.U. 
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Returns to Hotel Adolphus. D. W. 
Carlton, who served as sales manager of 
the Hotel Adolphus from 1934 until he 
entered military service in January, 1941, 
has rejoined the hotel as executive assist- 
ant manager. A major in the Army, Mr. 
Carlton spent eighteen months overseas 
in the European theater and has been re- 
turned to inactive status because of a 
physical disability. He wears three battle 
stars and the Bronze Star. 
Pas 

HOMER R. MITCHELL, chairman of 
the board of the Employers’ Casualty 
Company, is serving as Texas vice chair- 
man of the American Cancer Society’s 
fund raising campaign. 

Ae a 

J. WOODWARD MARTIN of the Lone 
Star Gas Company, Dallas, has been re- 
named to the executive board of the 
Liquefied Petroleum Gas Association. 





» 


Texas Dentists’ Chief. Dr. Sam H. 
Brock of Dallas has assumed his duties 
as the new president of the Texas State 
Dental Society, succeeding Dr. J. T. Ed- 
wards of Fort Worth. Dr. Willard Ogle 
of Dallas is secretary-treasurer of the 
state organization. 
¥ 7 7 

Announcement has been made of the 
appointment of RUSSELL R. COMPTON 
as Dallas zone manager for Nash Motors, 
succeeding H. C. AIKMAN, who will con- 
tinue on special assignments from the 
Detroit office. 
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Retailers’ Officers. New president of the Dallas Retail Merchants’ Association, a 
division of the Dallas Chamber of Commerce, is Fred C. Marth, secretary and a 
director of A. Harris & Company, who is pictured with other officers of the retailers’ 


en, 


Bro angees 


—Photograph by Thomas K. Cone, Jr. 


group following their election at a meeting of directors last month. Shown, left to 
right, are R. C. Dolbin, executive secretary ; R. L. Tayloe, Sears, Roebuck & Company, 
vice president; Mr. Marth; and L. E. Askew, treasurer. Mr. Marth succeeds L. N. 


Bromberg, E. M. Kahn & Company. 


Bozell & Jacobs Names 
Rominger Vice President 


Following incorporation of the Bozell 
& Jacobs Advertising Agency, E. E. Rom- 
inger, who has been branch manager of 
the Dallas office under the former part- 
nership, has become vice president and 
general manager and also a member of 
the firm. Affiliated with the agency for 
the last fifteen years, he was transferred 
to Dallas from Houston in 1942. 

Cecil E. Beaupre has become account 
executive on the Dallas staff of Bozell & 
Jacobs. 


FRED F. FLORENCE of Dallas has 
been re-elected to the board of directors 
of the Missouri-Kansas-Texas Railroad 
Company of Texas. 

v + A v 

S. J. CHURCHILL and E. C. Me- 
CARTY of Dallas have been elected to 
the board of directors of the Sabine Roy- 
alty Corporation. 





Mr. Merchant... 
For larger profits and repeat business sell 
REALSHINE Shoe Polish . « . made by the 
oldest shoe polish manufacturer in Texas. 


REALSHINE COMPANY 
2644 Main St. Dallas, Texas C-5631 














J. ORAN CARTER of the Guardian 
Federal Savings and Loan Association 
has been appointed to the committee on 
fidelity bonds and insurance of the 
United States Savings and Loan League. 


Ci Fs 


New president of the Dallas Associated 
Equipment Dealers is W. W. HENSLEE 
of the R. B. George Equipment Com- 
pany, who succeeds H. L. BURLESON, 
Browning - Ferris Machinery Company. 
J. S. BEAUCHAMP, Conley-Lott-Nichols 
Machinery Company, is secretary-treas- 
urer. 


A 

T. H. BROOKS has been elected presi- 
dent of the newly organized Snider Plaza 
Businessmen’s Association. Other officers 


are C, GEORGE ARMSTRONG, first 


Store Interiors and 
Fixtures, Designed by 


Sales Engineers. 4170" 
SERVE. NO OPLIGATION 


vice president; MRS. ADELINE DAVIS, 
second vice president; CORNELIUS 
WEBB, JR., secretary; and I. B. STITT, 


treasurer. 


’ 

W. H. HITZELBERGER of Dallas has 

been re-elected to the executive commit- 

tee of the Texas Good Roads Association. 
ev ¢ 

FRED C. MARTH, credit manager of 

A. Harris & Company, has been elected 

secretary and a member of the company’s 

board of directors, as successor to the 


late Ike I. Lorch. 
Te a 
LIEUT. COMDR. H. L. STANLEY, 
who has served in the South Pacific, has 
been assigned to Dallas as senior officer 


of the Dallas-Fort Worth Shore Patrol. 


Nel (At SHOW CASE & 
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OPTICAL CO. 


1927 Main Street 
5401 East Grand Avenue 
2002 Greenville Avenue 
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Cc. F. O'DONNELL, PRESIDENT 


These Four Agents Each Wrote 
and Paid for More 
Than $1,000,000 of 
“a New Southwestern 
4 Life Business Last 
Year. 





MORTON BIGGER 


J. MILES ABELL 
Houston Representative 


$1,026,701 


MORTON BIGGER 
Dallas Representative 


$1,673,447 





JOHN P. COSTELLO, C.L.U. 
Dallas Representative 


$1,547,017 





HARRY GATELEY, JR. 


HARRY GATELEY, JR. 
Fort Worth Representative 
$1,536,000 


Their outstanding record in the field of life under- 


writing strengthens the economic security of Texans. 
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Dallas Visitor. Benjamin F. Fairless, president of the United 
States Steel Corporation, who forecast for Texas and the Dallas 
area one of the greatest expansion periods in industry imme- 
diately after the war, is pictured at a luncheon conference at 
the Petroleum Club while in Dallas last month on an inspec- 
tion tour of corporation subsidiaries. The meeting, arranged by 
Fred F. Murray, president of the Oil Well Supply Company of 
Dallas, U. S. Steel subsidiary, was attended by representatives 
of the corporation’s Dallas banking connections. 

Shown, left to right, seated, are: R. L. Thornton, president 
of the Mercantile National Bank; A. R. Zelt, vice president. 
Oil Well Supply Company; Mr. Fairless; A. C. Wimmer, Oil 
Well Supply treasurer; and, standing, F. F. Florence, president 


Dallas College Opens 
Summer Term June 4 


dressed beef price problems. 


The summer term of Dallas College of 
Southern Methodist University will open y 
June 4 and continue through July 28, it 


try advisory committee to assist the Office 
of Price Administration with regard to 


Re 


—Photograph by Thomas K. Cone, Jr. 


of the Republic National Bank; Mr. Murray; Edward L. Flip- 
pen, president of the First National Bank; H. J. Morlang, vice 
president, National Tube Company; and Robert W. Wire of the 
National Tube Company, Pittsburgh. 


A reception scheduled in honor of Mr. Fairless, to which 
representatives of Dallas industry had been invited, was called 
off because of the death of Franklin D. Roosevelt. 


While in Dallas Mr. Fairless said that Oil Well Supply Com- 
pany, which moved its headquarters to Dallas in 1932, is pre- 
pared to expand in Texas in direct proportion to increased oil 
field activity, which he said would likely be very great in the 
years to come. 


AUSTIN F. ALLEN and C. J. RUT- 
LAND of Dallas have been elected vice 
presidents of the Texas Safety Associa- 
tion. 


ROLLINS & FORREST 





q 








has been announced by Dr. G. O. Clough, 
director. The courses offered will in- 
clude art, business administration, edu- 
cation, English, geography, government, 
journalism, history, mathematics, psy- 
chology, Russian, Spanish and speech. 


New president of the Dallas Round Ta- 
ble Club is W. L. LINDHOLM. Other 
oficers are N. EDWARD WINK, first 
vice president, and RAY STEHR. second 
vice president. Directors include the offi- 
vers and ROY STEVENS, CHESTER 
VAY, KEN MESERVE and C. H. 
PISTOR. 


LA 4 7 


HENRY NEUHOFF. JR.. of Neuhoff 


Brothers has been appointed to the indus- 
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HAROLD C. YATES has been named 
manager of the credit life department in 
Texas of the Occidental Life Insurance 
Company of California, with headquar- 
ters in the Dallas National Bank Building. 


CONSULTING ENGINEERS 
Praetorian Building 


Phone C-4200 Dailas 
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American Airlines Opens District Office 


A Dallas district traffic office for Amer- 
ican Airlines has been opened in the 
Mercantile Bank Building under charge 
of B. S. Gibson as district traffic manager. 
The district staff also includes H. K. 
Handy, traffic representative, and James 
P. Bass, air freight representative, who 





LOOSE LEAF COVERS °* EDITION BINDING 
CERLOX PLASTIC BINDING 
Ask Us or Your Printer 
AMERICAN BEAUTY COVER CO. 
2000 North Field Street R-5179 Dallas 











will serve Dallas and the surrounding 
trade area. 

Mr. Gibson, a native of Teague, who 
has been with American Airlines for ten 
years, has been transferred to Dallas from 
Detroit, where he was assistant district 
traffic manager. 

Dallas has shown such a volume in- 
crease in passengers, mail, express and 
freight as to necessitate establishment of 
a separate district setup within the re- 
gional traffic headquarters, said Melvin 
D. Miller, southern regional vice presi- 
dent at Dallas. 








The New Post-War 
Office Furniture and Equipment 











Although we have furniture and equipment to 
take care of most of your essential requirements, 
our stocks are very limited and many of the items 
we have are not of pre-war quality. 


However, post-war office furniture and equipment 
of pre-war quality—more modern, more beautiful 
and more efficient than ever—is in the blue print 
stage. As soon as the necessary materials and 
manpower are available, this new furniture and 
equipment will be available in Dallas, at Stewart's. 


If you can postpone that job of refurnishing and 
modernizing your offices, it will be to your advan- 
tage to do so. In the meantime if you need any 
office equipment or supplies, call... . . 


STEWART’S 


STATIONERS - OFFICE OUTFITTERS 


1523 COMMERCE STREET 
Phone R-8585 








New City Auditor. W. Lynn Crossley 
has been appointed Dallas city auditor, 
having been advanced from first assistant 
city auditor as successor to the late Stuart 
Bailey. Nominated by the Dallas Clearing 
House Association, he was confirmed by 
the City Council. He has been a member 
of the staff for the last fifteen years. 


Texas Accountants Open 
Headquarters at Dallas 

Following incorporation of the Texas 
Association of Public Accountants, head- 
quarters have been established at 1016 
First National Bank Building. 

Frank L. Lee of Dallas is president of 
the association and H. J. Peters of Dallas 
is secretary. The executive board includes 
Leland H. Stinson of Dallas, chairman 
of the advisory committee; and Lloyd W. 
Spratlen of Dallas, chairman of the by- 
laws committee. Gerald Mann of Dallas 
is general counsel for the group. 


THEO P. BEASLEY, president of the 
Republic National Life Insurance Com- 
pany, is serving as chairman for Dallas 
in the first major fund campaign of the 
American Cancer Society. 

5 5 A A 

W. H. PIERCE has been named vice 
president of the Oak Cliff Chamber of 
Commerce in charge of streets and high- 
ways as successor to W. K. BARTON, 
who has resigned the vice presidency but 
continues as a director. 


5 v t 
JACK MOFFETT, recently advanced 
to executive director of the Dallas County 
War Chest, has been elected chairman of 
the advisory council of the United War 
Chest of Texas. 


PHOTOSTAT PRINTS 





Southwestern Blue Print Co. 
Phone C-8084 








1801 Commerce Street 
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Dallas All-Faith Choir Festival 
To Mark National Music Week 


A program of music dedicated to the 
memory of the late President Roosevelt 
will be presented by trained choruses of 
Protestant, Catholic and Jewish faiths 
during the all-faith choir festival to be 
held at 8:15 p. m. Tuesday, May 8, in 
McFarlin Auditorium onthe campus of 
Southern Methodist University. 


The program, which will be a part of 
the observance of National Music Week, 
will be sponsored by the Dallas Federa- 
tion of Music Clubs and the National 
Conference of Christians and Jews. The 
musical tribute will consist of traditional 
and patriotic selections. 

The directors will be Henry Sanderson, 
organist and choirmaster of St. Mat- 
thew’s Cathedral, for the Protestant 
group; Hubert Kaszynski, Holy Trinity 
Church, for the Catholic group; and Mrs. 
Clarence Penniman, choir director of 
Temple Emanu-E]l, for the Jewish group. 

Speakers for the program will include 
Dr. David Lefkowitz, rabbi of Temple 
Emanu-El; the Reverend Anthony E. 
Daly, assistant pastor of St. Edward’s 
Church; and Dr. Francis A. Buddin, su- 
perintendent of the Dallas district of the 
Methodist Church. 


Mrs. Ed Hughes has been appointed 
as general chairman for the music festival 
by Mrs. Frank H. Frye, president of the 
Dallas Federation of Music Clubs. Sub- 
committee chairmen are Mrs. James G. 
Regester, radio; Mrs. Bard W. Paul, Na- 
tional Music Week; and Mrs. Carl W. 
Allen, publicity. The general committee 
includes: Mrs. J. H. Cavender, Jr., Wilbur 
Hawkins, Odessa Wilson, Floyd Ellison, 
Robert Griffith, Lee J. Taylor, Gene F. 
Baker, Charles M. Powell, Armond De- 
Mond, Mrs. Edna DeVinney, Vincent 
O’Connor, the Reverend Wallace Bassett, 
Maurice Peterman, Fred H. Buchanan, 
Thomas H. Littlepage, R. L. W. Thomp- 
son, Victor M. Gillette, W. F. Nolen, 
Forrest Reed, R. E. Chambers, Roscoe 
Golden, J. H. Cassidy, Katherine Ham- 
monds, Alice Knox Fergusson and Maud 
McElvaney. 

Dallas musicians sponsoring the pro- 
gram include Mrs. Blant W. Burford, 
president of the Texas Federation of 
Music Clubs for the second district; Mrs. 
Mamie Folsom Wynne, Earle D. Beh- 
ends, John M. Boyd, James M. Sewell 
ind O. L. McKnight, all past presidents 
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of the federation; Mrs. Reuben Jackson, 
president of the Wednesday Morning 
Choral Club; Mrs. Fred H. Austin, presi- 
dent of the Schubert Choral Club; Mrs. 
W. D. Glosup, president of the Dallas 
Woman’s Chorus; Ralph Wood, presi- 
dent of the Music Study Club; Joe. J. 
Cox, president of the Cecilian Singers, 
and Mrs. O. G. Satterlee, president of the 
Schubert Study Club. 


Former. "Retailer" Editor 
Opens Advertising Office 


Annabel Hoyt, formerly managing edi- 
tor of “The Southwestern Retailer,” has 
opened an office at 1104 Commerce 
Street to specialize in magazine, news- 
paper and direct mail advertising. 


COOPER E. WYATT has been ap- 
pointed chairman of a committee of the 
Oak Cliff Chamber of Commerce to seek 
a Federal building serving Oak Cliff and 
adjoining suburban areas. Serving with 
him are THEO P. BEASLEY and W. B. 
DOUGHERTY. 

























BLUE CROSS 
WAS BORN IN TEXAS: 


The Blue Cross hospital service program now 
blankets the nation and has extended its pro- 
tection to seventeen million American people. 
Significantly, this program was conceived and 
originated in Texas by Texas people. This 
“fastest-growing movement in American his- 
tory” exemplifies the modern version of our 
forefathers’ resourcefulness in turning risk 
and danger into comfort and security. It is 
symbolic of the voluntary American way of 
helping our fellowman help himself. 


This service to mankind, without profit and 
without charity, has been made possible 
through the cooperation and common-sense 
endeavor of employers and employees. Blue 
THE TEXAS Cross has enabled these two groups to solve 
their own health problems, through private 
initiative. Hundreds of thousands of employ- 
ers have cooperated in this simple method of 


distribution of the cost of good hospital care. 





Thousands of employers are paying or shar- 


BLUE CROSS 
PLAN ing the low cost for their employees. 


For Full Details Call or Write 


GROUP HOSPITAL SEAVICE, Inc 


TEXAS’ OWN NON-PROFIT COMMUNITY PLAN 
R-9508... . Dallas 










Bryan at Olive 








Texas Highway 
Officials Honored 


EMBERS of the Texas State High- 

way Commission and the State 
Highway Engineer were guests of honor 
at a dinner last month given by directors 
and highway committeemen of the Dallas 
Chamber of Commerce at the Baker 
Hotel. 

Three of the guests (top, left to right). 
Chairman John S. Redditt of the com- 
mission, Lufkin, and Commissioners 
Reuben Williams of Dallas and Fred E. 
Knetsch of Seguin, are pictured discus- 
sing Dallas County road needs before 
the dinner with R. D. Suddarth, chair- 
man of the Chamber’s highway commit- 
tee. The fourth honoree, State Highway 
Engineer DeWitt C. Greer, is shown at 
right (second photo from top) with 
R. M. Clift, manager of the Chamber’s 
highway department; R.H. Clinger, Dal- 
las County engineer, and Henry S. Mil- 
ler, highway committee vice chairman. 

Middle photograph shows, left to 
right, Jack Davis, senior resident engi- 
neer at Dallas for the Texas State High- 
way Department; O. H. Koch, Chamber 
director; B. F. McLain, Chamber presi- 
dent, and A. H. Bailey. vice president of 
the Chamber. Mayor J. Woodall Rodgers 
of Dallas is pictured next with State 
Highway Commission Chairman Red- 
ditt, Mayor A. L. Slaughter of Univer- 
sity Park and Mr. Suddarth. At bottom, 
left to right, are N. E. Shands of Mes- 
quite, G. H. Turner of Grand Prairie 
and John O. McShan of Lancaster, all 
members of the Chamber highway group. 

Chairman Redditt, new member of the 
commission, praised the cooperative at- 
titude displayed by Dallas city, county 
and other interests in presenting an uni- 
ted front on highway matters through 
the Dallas Chamber of Commerce high- 


way committee. 





In ANY Event 
SEND FLOWERS 


BURTON’S 
Orchids and Flowers 


3323 Oak Lawn Avenue 
CALL L-3161 


Operated by 
BOYD KEITH 
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Rotary Homecoming. The thirty- 
fourth anniversary luncheon of the Dal- 
las Rotary Club at the Baker Hotel last 
month was Homecoming Day for former 
Rotarians of Dallas and other cities who 
gathered with the club’s present mem- 
bers to celebrate growth of the organi- 
zation both in service and in membership 
from forty-three to today’s total of 389. 

Pictured at top, Jeft to right, are three 
of the Dallas Rotary Club’s charter mem- 
bers who were on hand for the anniver- 
sary observance: George Bird, Gus W. 
Thomasson and Lawrence Miller. At bot- 
tom, F. O. Burns, Rotary president (left) , 
is shown presenting the club gavel to 


GRAYSON GILL 


Architect and Engineer 
306 Great National Life Building 














Harry C. Withers, who will take office as 
president July 1. Ewell D. Walker has 
been elected vice president, and W. W. 
Crook, D. A. Hulcy and Charles W. Wool- 
dridge have been named to the board of 
directors and Fred E. Clarke, J. B. Mc- 
Math and Mr. Withers have been re- 
elected to the board. W. Dick Trotter is 
executive secretary of the club. Fred S. 
Jernigan is secretary-treasurer and H. 
Fletcher Yeargan is sergeant-at-arms. 

R. L. Thornton, fifth Dallas Rotary 
president, lauded the members at the 
anniversary luncheon for keeping bright 
and vigorous the same spirit which 
prompted organization of the club thirty- 
four years ago and has made Dallas one 
of America’s most progressive young 
cities. Dr. J. H. Black added considerable 
merriment to the program with a hu- 
morous talk on the subject, “Bacillus 
Rotarius.” 





PALE BEER 


A TRULY FINE TEXAS BEER 


Join the crowds who ask FIRST for BLUEBONNET BEER... 
a fine, extra-pale lager that North Texas folks enjoy. 


Brewed in North Texas’ only brewery. 


Dallas-Fort Worth Brewing Co. 


DALLAS, TEXAS 
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Business Leaders Named 
On Budget Committees 
Of Dallas War Chest 


Sixteen Dallas business and _profes- 
sional men have been selected to assist 
the Dallas County War Chest budget com- 
mittee, headed by Ray Hubbard, with 
hearings for thirty-seven Chest agencies, 
as a basis for determining 1946 budgets. 
The hearings will begin May 28. 

William F. Neale is vice chairman of 
the regular Chest budget conimittee and 
other committeemen will be chairmen of 
the four agency divisions for the hear- 
ings. The division assignments include: 
Femily division, Louis Kimple, chair- 
man, and Eugene McElvaney, Capt. Carl 
T. Sprague, R. L. Tayloe and Hugh E. 
Prather; children’s division, J. J. Foley, 
chairman, and Ballard Burgher, Joe M. 
Eounds, Howard P. Holmes and J. Glenn 
Turner; health division, Arno Flach, 
chairman, and Dr. J. H. Black, Cole 
Stephens, M. W. Gaddy and Neely G. 
Landrum; and group work division, 
Henry S. Miller, chairman, and George 
Pierce, Joe C. Thompson, C. Joseph Sny- 
der and Dr. Allen W. Moore. 

The public is invited to attend any of 
the hearings which will extend through 
June 14. 








You Create 
A Business 


INSURANCE is the 
then necessity 


Insurance Premiums are an operat- 
ing cost which must be added to 
the price of your product to be 
sold in a highly competitive market. 


| reduce this insurance cost by 
competent insurance engineering, 
both fire and casualty. 


| have represented only capital 
stock insurance companies for forty 
years. 


ma 
CRUGER T. SMITH 


General Insurance 


R-8624 Magnolia Building 























Luncheon for Federal Officials. The Dallas Chamber 
of Commerce was host to Walter Myers, fourth assistant post- 
master general, and W. E. Reynolds, commissioner of pub- 
lic buildings, during their Dallas visit last month to survey 
local needs. Pictured, left to right, are Mayor J. Woodall 
Rodgers; Mr. Myers; B. F. McLain, Chamber president; 
Mr. Reynolds; J. Howard Payne, Dallas postmaster, and 
I. D. Porter, district engineer at Dallas for the Public Build- 
ing Administration. 

Charles A. Peters, deputy commissioner of public build- 


—Photograph by Thomas K. Coe, Jr. 


ings, accompanied Mr. Myers and Mr. Reynolds on thei: 
trip from Washington but was unable to attend the lunch 
eon, held at the Hotel Adolphus. 

Two new government buildings after the war are a pos 
sibility for Dallas. Following an inspection of the site oi 
the proposed civic center under the Dallas Master Plan, the 
Washington officials indicated a favorable attitude toward 
a new building adjoining the Terminal Annex, primarily 
for postal facilities as suggested by Postmaster Payne, and 
another in the civic center for other Federal offices. 








Directors at large elected for the ensu- 
ing year by the East Texas Chamber of 
Commerce include PAUL CARRING- 
TON and A. H. BAILEY of Dallas. 





Wholesale Merchants 


Building 
Tribute to Telephone Industry. Miss Gertrude Tucker, Austin, acting secretary 
of the Texas Telephone Association, is pictured receiving a certificate of commen- 
dation for meritorious service in civilian protection awarded through the Texas 
State War Council to the telephone industry of Texas, including both the independert 
companies and the Southwestern Bell Telephone Company. Presentation was mad* 
last month in Dallas at the Baker Hotel by Homer Garrison, Jr., Austin (right, 
state director of public safety and chairman of police mobilization, who was actin: 
for Gov. Coke Stevenson. Oscar Burton, Tyler, president of the Texas Telephon: 
Association, is shown looking on. The award was based on the service of the tel 

phone companies in developing immediately after war was declared an air-raid sy: 

tem to warn of enemy invasion, with operators being schooled on army flash call 


... the pivotal point of the 
Dallas Wholesale Market. 


FIDELITY UNION 
LIFE INSURANCE COMPANY 
Owners 
912 COMMERCE STREET 
Phone C-3725 Dallas, Texas 
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HE most ambitious War Bond cam- 

paign Dallas County has ever faced is 
now in motion. The burden for its suc- 
cess has been placed largely on the shoul- 
ders of Dallas business management. 

Able, aggressive Ben H. Wooten, vice 
president of the Republic National Bank, 
is the ramrod for the drive, which is 
known as “The Mighty Seventh.” The 
hundreds of volunteer workers under him 
have been pointed to this objective: 

The payroll savings plan must be 
brought up to par, to insure that Dallas 
County’s quota of $19,320,000 in E-series 
bonds is met or oversubscribed. Payroll 
savings has proved to be the prime factor 
in getting this done. To spur on Dallas 
County firms in making their payroll sys- 
tems hum, the county war finance com- 
mittee has devised an honor roll. 

This roll will be published in Dallas 
newspapers weekly beginning in May. It 
will list those firms, large or small, which 
have 90 per cent of their employees on 
payroll savings to the extent of 10 per 
cent of payroll. This standard has been 
set up by the United States Treasury. 
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Management has been called on—some 
2,500 executives have been asked to lend 
their vigorous assistance—to make pay- 
roll savings work at the 90-and-10 level. 

Mr. Wooten has hammered home the 
point that in no case, where top manage- 
ment undertook to bring payroll savings 
up, has a firm failed to meet the stand- 
ard. The War Bond campaign headquar- 
ters has set up a strong division under 
Ray Dixon, chairman of the payroll sav- 
ings division of the War Finance Com- 
mittee of Dallas County, to provide speak- 
ers for employee groups and to explain 
payroll savings to any needing informa- 
tion. Headquarters are in 605 Southland 
Life Building. 

The campaign will last three months, a 
month longer than any previous drive. 
This is designed to make sure that the 
huge national quota of $14,000,000,000 
is met. Of this sum, $7,000,000,000 will 
be in War Bond sales to individuals. Of 
this, $4,000,000,000 must be in E bonds 
alone, and $2,500,000.000 must come 
from payroll savings. 

The figures represent increases of some 
60 per cent over the biggest previous 
drive, so the task will require everyone’s 
best efforts. E. E. Shelton and R. L. 
Thornton are the top men in the county 
drive, serving as co-chairmen of the War 
Finance Committee of Dallas County. 


“No Texan,” Mr. Shelton said, “can 
consider the cost of extra bonds a bur- 
den with the bloody story of Iwo Jima 
still ringing in his ears. This is a real 
challenge to the home front to match the 
brilliant achievements of our fighting 


” 


men. 


Ben Wooten was picked for his tough 
job because he has a long record of ag- 
gressive achievement. He was president 
of the Federal Home Loan Bank of Little 
Rock, and is now board chairman. Be- 
fore that he was chief bank examiner of 
Texas. In Little Rock he headed the 1943 
War Chest drive, which went over the 
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top to the tune of 135 per cent. He served 
as chairman of Arkansas’ Civil Defense 
Council, chairman of the state planning 
board and chairman of the state banking 
board. 


Mr. Wooten got his start as a Texan, 
having been born near Timpson, Shelby 
County. He has a veteran War Bond or- 
ganization behind him, and has his heart 
set on nothing less than an overwhelming 
success in The Mighty Seventh. 


Chairmen of the various subgroups 
functioning under the general direction 
of Mr. Wooten to assure the success of 
the War Bond campaign include Mrs. 
F. R. Carlton, women’s committee; H. H. 
Wineburgh, special events; Margaret 
Evans and Jordan C. Ownby, co-chair- 
men for advertising; Jack B. Krueger, 
publicity; W. A. Green, Jr., retail divi- 
sion; and P. B. (Jack) Garrett and 
Damon Shipp, co-chairmen for county 
solicitation. O. H. Kirkland is executive 
secretary for the drive. 















to Latin America 


An all American Petroleum pub- 
lication, published exclusively for 
the South American Market with 
news, views and technical infor- 
mation of interest to producers, 


PETROLEO 
"§'MUNDO 


2 West 45th Se. 
New York 19, N.Y 


wader the management of 
REX W. WADMAN 
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Soil Saving Meeting 
To Be Held May 22 For 
Dallas Farm Owners 


Dallasites who own farm land in Dal- 
las County or elsewhere are being invited 
to attend a meeting on soil conservation 
set for 2 p. m. Tuesday, May 22, in the 
Crystal Ballroom of the Baker Hotel un- 
der sponsorship of the agricultural and 
livestock committee of the Dallas Cham- 
ber of Commerce. 

Principal speakers will be V. C. Mar- 
shall, administrator of the Texas Soil 
Conservation Board, and Paul H. Walser, 
state conservationist of the United States 
Department of Agriculture. 

With some 800 Dallas residents own- 
ing farms in Dallas County alone and 
many others owning farms elsewhere, a 
large audience is expected to hear the 
state’s two foremost soil conservation au- 
thorities, said Victor H. Schoffelmayer, 
committee chairman. 

A. B. Jolley, Dallas County agent, is 
chairman of the subcommittee in charge 
of the meeting. Six similar sessions in the 
campaign to save Dallas County land 
were held in March in smaller towns of 
the county. 

With 11,000,000 acres of Texas farms 
already abandoned because of erosion 
or neglect in applying soil conservation 
measures, and 53,000,000 additional 
acres 30 per cent ruined, the seriousness 
of the problem is evident, said Mr. Schof- 


felmayer. 
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DALLAS TRANSFER 


and Terminal Warehouse Co. 
(Established 1857) 
2nd UNIT, SANTA FE BUILDING 


Warehouse, Office and Display Space 
Moving—Heavy Hauling—Packing 
Agents for: 

H. & N. T. Motor Freight Line 
Lone Star Package Car Company 


Dallas-Fort Worth Motor Freight Lines 
Allied Van Lines, Inc. 


PHONE C-7I11 











New Service for Advertisers. To provide a “one-stop” service to advertisers 
for both photography and advertising art, as well as to acquire needed extra space, 
three Dallas commercial artists and a photographer have combined their offices on 
a cooperative basis in enlarged quarters at 171714 Commerce Street. Pictured, left 
to right, are Artists Bud Biggs, John Finnegan and Malcolm Smith, and Photog- 


rapher Thomas K. Cone, Jr. 














Benefit Banquet Planned 
To Build Medical Library 


Joining hands to help provide an out- 
standing medical library at the South- 
western Medical College, seven Dallas 
medical organizations- will sponsor a 
benefit banquet May 18 at the Hotel 
Adolphus, with attendance limited to 
1,000 persons. 

The sponsoring groups are the Dallas 
County Medical Society, the Dallas 
County Dental Society, the Dallas County 
Pharmaceutical Association, the Medical 


Service Society, District No. 4 of the 
Texas Graduate Nurses’ Association, the 
Dallas Hospital Council and the Dallas 
County Dental Assistants. 


Election of J. WESLEY HICKMAN of 
Schneider-Bernet & Hickman, Inc., as 
governor of the sixth district of the Na- 
tional Association of Security Dealers 
has been announced. He succeeds P. B. 
(JACK) GARRETT, who resigned upon 
becoming president of the Texas Bank & 
Trust Company. 


Increase Employee Efficiency and Morale 


with Good Seeing Conditions 


Inquire: Lighting Service Division 
DALLAS POWER & LIGHT COMPANY 
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Texas Agency of Kansas City Life 
To Observe 40th Anniversary May 12 


HEN Orville Thorp, a Missouri 

school teacher, began writing life 
insurance for the Kansas City Life Insur- 
ance Company on a part-time basis in 
1904, he liked the business so well he 
decided to give his full time to it, and 
he wanted an agency of his own. 

“Where do you want to go?” asked 
the late J. B. Reynolds, then company 
president. 

“What's the biggest territory open?” 
replied the late Mr. Thorp. 

“Texas,” answered Mr. Reynolds, and 
that was the way Kansas City Life’s Texas 
state agency was born May 12, 1905, 
when the company had only $3,356,000 
of business in force. 

Today on the eve of the observance 
of its fortieth anniversary the Texas 
agency alone, under the management of 
0. Sam Cummings, has more than $93,- 
000,000 of life insurance in force in the 
state, and the company has more than 
$565,000,000 of business in force, with 
assets exceeding $140,000,000. 

Mr. Reynolds accompanied Mr. Thorp 
to Texas. They selected Dallas for state 
headquarters and opened offices in the 
Wilson Building. At that time the com- 
pany had only 2,339 policies on its books, 
and assets totaled only $257,143. 

In June, 1918, when Mr. Thorp was 
elected international trustee of Kiwanis 
Clubg.at a Chicago convention, he met 
Mr. Cummings, then international secre- 
tary. Two years later he offered Mr. Cum- 
mings a partnership in his agency, which 
the latter declined to accept in fairness to 
both until he had spent a year in the 
business. He resigned his post with Ki- 
wanis International in June, 1920, but 
remained for more than a year until a 
successor could be obtained and ori- 
ented in his work. He then learned that 
the Carnegie Institute of Technology, 
Pittsburgh, was conducting a school of 
life insurance salesmanship and decided 
to take the training before entering the 
life insurance business. He spent the last 
week of January, 1921, in the home office 
of the company and then began his work 
as assistant manager of the Orville Thorp 
agency on February 1, 1922. 

When he arrived in Texas, the com- 
pany, had $226,000,000 of life insurance 
in force and $22,000,000 of assets. The 
Texas agency had $56.000,000 of busi- 
ness in force. On January 1, 1923, a 
partnership was formed of Mr. Thorp, 
James F. Rodgers and O. Sam Cummings. 
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0. SAM CUMMINGS 

At the time of Mr. Thorp’s death in 1928, 
Mr. Cummings was the assistant superin- 
tendent of agencies for the company at 
the home office in Kansas City. He be- 
came Texas general agent July 1, 1928. 

Celebration by the Texas agency of its 
fortieth birthday is coincident with the 
company’s golden anniversary. The Kan- 
sas City Life Insurance Company was 
founded in May, 1895, and to mark the 
occasion is issuing a new, copyrighted 
“Golden Fifty” policy, which returns all 
premiums paid in addition to the face of 
the policy if death occurs before age 60. 

Mr. Cummings reports that the Texas 
agency’s production during the first four 
months of 1945 has exceeded $3,500,000 
of business, a substantial gain over the 
same period of 1944, 


Colonel Lanagan Assumes 
Command at Love Field 


Colonel William M: Lanagan, who re- 
cently returned from the European the- 
ater where he served with the United 
States Strategic Air Forces, has assumed 
his duties as the new commanding officer 
of the Fifth Ferrying Group, Love Field. 
He succeeds Lieut. Col. Albert E. Hig- 
gins, who has been assigned to other 
duties. 

Colonel Lanagan was commissioned 
following his graduation from the Mas- 
sachusetts Institute of Technology in 
1918. He is the holder of the Bronze Star 
and numerous campaign ribbons, and 
has more than 4,000 flying hours to’ his 
credit. 








Typewriters 
Adding Machines 
Repairs and 
Supplies 


.L. EWING CO. 


1919 Main Street C-5401 Dallas 














**56 Years in Dallas*’ 


J. W. LINDSLEY & CO. 


Realtors 


Our 56 years’ experience in handling 

Real Estate in Dallas enables us to 

give quick and efficient service in fill- 
ing your needs. 


We Specialize in Industrial Property 
1209 Main St. e Phone C-4366 
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THE WORLD'S LARGEST 
UNFILLED ORDER 


VICTORY 


GAYLORD CONTAINER CORPORATION 


Dalias, Texas 
Corrugated and Fibre Boxes 
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FRED BUCHANAN has rejoined the 
personnel of the Dallas Title & Guaranty 
Company as assistant title officer. 





Fully-Paid Investment 
Certificates Issued 
$100 to $5,000 


Insured by Federal Savings and Loan 
{nsurance Corporation, Washington, D. C. 


METROPOLITAN BUILDING 
& LOAN ASSOCIATION 
1400 MAIN STREET R-5103 











Dallas Distributor Named 
For John Mock Industries 

The All-State Distributing Company 
has been appointed Dallas post-war dis- 
tributor for John Mock Industries, Inc., 
radio manufacturers. 


MARCUS A. HANCOCK, JR., has 
been appointed group insurance repre- 
sentative at Dallas for the John Hancock 
Mutual Life Insurance Company, han- 
dling Texas and Oklahoma, with head- 
quarters in the Dallas National Bank 
Building. 
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Athletic Club President. Sam Smith 
of Boedecker Manufacturing Company 
has been elected president of the Dallas 
Athletic Club, succeeding Charles A. Vil- 
big. Vice presidents are Sam B. Dickin- 
son and C. O. Davis. R. G. McCord is sec- 
retary and James O. Cherry is treasurer. 
New directors elected include J. R. Tem- 
ple, C. Andrade III, Ben W. Haughton 
and Messrs. Davis and McCord. 


Seamen Training Program 
(Continued from Page 19) 

ferred to a graduate staiion to await as- 
signment to his first ocean going ship. 
With his sea bag and papers, showing his 
qualification, the seaman takes his turn 
on the register. When the graduate station 
is notified of the need for men in the en- 
gine, deck or steward’s departments of 
certain vessels, the beginner is then as- 
signed by the graduate station to his first 
vessel. 


Such a graduate station, capable of 
housing up to a hundred men, is located 
in this section of the country ‘at Houston. 
The Houston United States Maritime 
Service Graduate Station serves Texas 
shipping on the Gulf. 


From the St. Petersburg base flows an 
unending supply of trained seamen whose 
spirit and eagerness to serve at sea is 
splendid testimony of the excellence of 
their training. That these men are good 
seamen has been proved again and again. 
Their victories in the sea lanes of the 
world and the vital part they have played 
in landing troops and supplies in every 
invasion of this conflict have proved, bet 
ter than words can describe, that the) 
may well be called a part of one of the 
most vital branches of this war. 


Metropolitan 





58 Years in Dallas 
Please phone C-8773 when you need a good 
stenographer or bookkeeper. Thank you. 
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BUSINESS COLLEGE 
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When G. |. Joe Comes Home 
{Continued from Page 17) 


Give them something to which they can 
aspire, a challenging assignment. Do not 
leave them feeling that you regard them 
as post-war problems, as sick children 
who must be nursed through a long and 
painful period of adjustment. 

The teacher who comes back to his 
classroom, the doctor to his patients, the 
chaplain to his congregation, the sales- 
man to his organization, the farmer’s boy 
to his tractor, the mechanic to his bench, 
in the vast majority of cases will be a 
better teacher, a better doctor, a better 
preacher, a better salesman, a better 
farmer, a better mechanic than he was 
before he went into the service; that is, 
if we not only expect him to be better but 
tell him so. 

Certainly, we must be patient with him 
when he is learning new work-habits. But 
being patient-and being misled into a 
false and harmful sentimentalism are two 
different things. 

If this point of view appeals to you, I 
urge you do what you can to spread it as 
far as possible. If you belong to a trade 
or professional organization, present it 
to your members. If you are an editor, 
give it space in your columns. If you are 
an employer, discuss it with small groups 
of your more responsible people. If you 
are a minister or a teacher, you are in a 
key position to influence the thinking of 
our people in these matters. 

If you are one of the millions of fathers 
and mothers anxiously awaiting the day 
when you will hear the glad words, “Hi, 
folks, I’m home for good!”, solve your 

‘ individual problem by telling your boy 
of the splendid part you expect him to 
play, as with one accord, not as civilians 
and soldiers but as citizens, we work to- 
gether to build our post-war world. Ap- 
pealing not to his weaknesses but to his 
strengths. Dealing with him as if he were 
aman, not a problem. You need not worry 
lest you fail to express properly your love 
and gratitude and pride. But perhaps you 
should worry lest with the best of inten- 
tions you aggravate the problem of ad- 
justment instead of simplifying it. 

The soldier’s problem of adjustment 
will be much what we, as civilians, make 
it. From the standpoint of the average 
soldier, it is simply to get home, in many 
cases to marry, to complete educational 
plans, to get a job. If in our desire to help, 
we make the problem more confusing 
than it need be, we will have served 
ncither the veteran nor the nation. 


EDITOR'S NOTE: Paul Speicher, author of this ar- 
ticle, is managing editor of ‘Insurance Research 
ond Review Service," Indianapolis. 
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on AUT 0M 0 BI i 


HOMER R. MITCHELL Chairman of the Boord | 


~INSURANCE 


Company trained underwriters to analyze your automobile 
insurance requirements and provide the coverage needed 
... experienced company claim men to handle claims 
promptly and efficiently ... Safety Engineers to help pre- 
vent accidents that waste valuable time and manpower 
and increase insurance costs...these are some of the 
advantages the Employers Casualty Company offers 
Texas fleet owners through its nineteen District Service 


Offices in Texas. 
20% Dividends 


But this isn't all. The Employers Casualty Company's plan 
of operation enables it to effect substantial savings in the 
cost of providing insurance protection, and these savings 
are returned to policyholders in the form of dividends. 
The current rate of these policyholder dividends is 20 
per cent. 

If you would like to enjoy the advantages of District Office 
service and at the same time reduce the cost of your fleet 
or individual automobile insurance, call or write the near- 
est Employers Casualty Company office. 


WRITING: 
FIRE * WINDSTORM 


* HAIL * EXPLOSION * AUTOMOBILE 


BURGLARY * COMPREHENSIVE LIABILITY * INLAND MARINE 
PLATE GLASS * HOSPITALIZATION ond SURGICAL BENEFITS * 


*Nonpoarticipating 
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EMPLOYERS CASUALTY CO. 


HOME OFFICE e DISTRICT OFFICES IN: 


ABILENE 


FORT 
PORT 


DALLAS A Stock Company 


CORPUS CHRISTI 
HOUSTON -* LUBBOCK 
TYLER WACO 


AMARILLO AUSTIN BEAUMONT 
GALVESTON HARLINGEN 
SAN ANTONIO SHERMAN 
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President 


EL PASO 
MIDLAND 


WICHITA FALLS 


Tune in the MUSIC PARADE, 6:45 P.M., each Saturday over WFAA-WBAP-WOAI- KPRC 
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S.H. Lynch & Company 
(Continued from Page 10) 

ply is available, a specialty type of small 
engine, made by a faimed British manu- 
facturer and designed for economical 
powering of bicycles. It is planned that 
only the engine will be imported for at- 
tachment to an autocycle whose frame 
and fittings will be produced in Texas, 
perhaps Dallas, meaning the addition of 
another industry. In other instances, as- 
sembling plants may be required, he 
points out, for other articles imported 
broken down, factories for the manufac- 
ture of parts and fittings for imported 
products and facilities for packaging of 
imports and the like. 

Debut in Dallas of the streamlined zone 
distribution plan under Lynch sponsor- 
ship is creating wide interest among Brit- 
ish concerns who foresee a network of 
regional marketing organizations in the 
United States as a likely answer to the 
big problem Britain faces of hoisting ex- 
ports, if the country is to avoid a sharp 
post-war drop in its imports, with a re- 
sulting cut in the standard of living. 


Substantial expansion of its exports as 
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THOMAS K. CONE, JR. 


Dallas 





1717Y_2 Commerce 





Dallas Attains Best Record In Nation 
For Settling Industry-Labor Issues 


Dallas attained the top spot among the 
nation’s industrial cities in curtailment 
of loss of man-days in 1944, it is re- 
vealed in a report of the Bureau of Labor 
Statistics. 

The city is shown to have closed the 
year in a most favorable position, hav- 
ing experienced only nine strikes involv- 
ing 641 workers and resulting in the loss 
of 2,565 man-days. While Dallas had one 
more strike than Minneapolis, which was 
at the bottom of the list in this respect, it 
lost less working time from them. 

“The figures, favorable to Dallas, indi- 


cate that industry and labor are doing a 
relatively good job of settling their differ- 
ences without resorting to the exercise of 
economic force,” points out Arthur A. 
Smith, regional director at Dallas of the 
Bureau of Labor Statistics. 

The report showed that Detroit experi- 
enced the largest number of strikes, a 
total of 264, involving 360,320 workers 
and resulting in the loss of 1,277,717 
man-days. Chicago was next with 157 
strikes and lockouts, in which 49,514 
employees left work and 221,661 man. 
days of labor were lost. 








soon as shipping retrictions ease, as 
much as 50 per cent above the 1938 level, 
is seen as the only logical way out for 
solving the problem of correcting the dis- 
location of the country’s balance of pay- 
ments as a result of the liquidation of 
foreign assets and the loss of shipping 
during the war. 

To expedite the handling of this spe- 
cific problem, the British interests are 
resorting to some self-criticism aimed at 
dissipating a feeling of complacency 
which prompted the British Empire 
Chamber of Commerce in the United 
States to add its endorsement to a criti- 
cism voiced by the “London Times”: “It 
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is high time that England planned to ex- 
port what the rest of the world wants to 
buy, rather than those products which the 
British enjoy making.” 

To overcome the complaint of a previ- 
ous lack of attention to potential buyers’ 
requirements, the Hambro regional sell- 
ing setup makes a contribution to im- 
proved distribution technique for Brit- 
ish imports in America, Mr. Slater points 
out, by offering the advantage of a quick, 
on-the-spot study to determine the suit- 
ability of items to the market. Zone op- 
eration will also permit individual and 
intensive treatment, necessary to efficient 
marketing. Air freight will play an im- 
portant part, he adds, by making possible 
fast shipment of samples for testing and 
study as to suitability and acceptance in 
the Southwest market before quantity 
orders are placed. 


James W. Huff Announces 
Change in Firm Name 


James W. Huff, Advertising, is the new 
firm name under which Mr. Huff will 
continue to do business in 901 Dallas 
National Bank Building, where he has 
had headquarters for the last six years. 
He will continue to handle the advertis- 
ing of Reynolds-Penland Company and 
other accounts which he has served for 
some time. 





CARL B. McKINNEY 
Dentist 


HOURS: 8:00 A.M. to 5:00 P.M. 
Closed on Sunday 


Location over Palace Theatre 


16212 Elm C-6327 
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WHO BUY 


BIGGER BONDS 


FOR THE 


BIGGER 


John E. Mitchell Company 











\ HEN will the war be over? | 


Your guess is as good as ours, When it 1s | 
over, things will begin to happen. Business 
will move forward as rapidly as possible, all 
things considered, 





The big job today is to make your plans 
and be ready. Our job is to be helpful to you 
in these new plans, One business will need 
one kind of assistance. Another business 


will need something different. Here at the 
Mercantite Nationat Bank, we are alert to 
these requirements and are helping many 
concerns already. 


You are invited to consult with any of 
our officers. We want to be helpful to you. 


LOANS TO SMALL OR LARGE BUSINESS 


MERCANTILE NATIONAL BANK 


RESOURCES OVER $125,000,000 


MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 








